MARKETS AND MARKETPLACES
IN MEDIEVAL TTALY

c. ITO0 to c. 1440

Dennis Romano

Yale University Press
New Haven & London



CONTENTS

Acknowledgments

Introduction

PART ONE: SPACE AND PLACE
1 The Marketplace as Civic Symbol
2 The Evolution of Marketplaces

3 The Organization of the Marketplace

PART TwO: BUYING AND SELLING
4 Market Infrastructure: Streets, Shops, and Stalls
5 The Choreography of Buying and Selling

6 Regulating and Controlling the Marketplace

PART THREE: MARKETPLACE ETHICS
7 Bona fide, sine frande (In Good Faith and Without Fraud)
8 Combatting Fraud and Promoting Trust:

Embellishing the Marketplace

Epilogue: “E il bene comune nel mercatare”

Notes

Bibliography

Index

Mustration Credits

Vil

13
19
43

71



	Inhaltsverzeichnis
	[Seite 1]
	[Seite 2]


