The Development

of |
Japanese Business

1600-1980

Johannes/Hirschmeier, s.v.o.

-

and
Tsunehiko Yui

Second edition

London
GEORGE ALLEN & UNWIN

Boston Sydney



Contents

Foreword

| THE MERCHANTS OF TOKUGAWA JAPAN,
1600-1867

1.1  Socio-economic conditions

1.2  Types of merchants

1.3 Business organisation and practices

1.4  Values of the Tokugawa merchants

1.5 Two representative merchant houses

1.6 Notes

2 THE MEIJI ENTREPRENEURS, 1868-95

2.1  Socio-economic conditions

2.2 Meiji entrepreneurs and their enterprises

2.3  Organisation and management

2.4  Values of the Meiji entrepreneurs

2.5 Formation of the top two zaibatsu

2.6 Notes

3 COLLEGE GRADUATES AS BUSINESS
LEADERS, 1896-1945
Part [: 1896-1936

3.1 Socio-economic conditions

3.2  Salaried top executives as second generation
entrepreneurs

3.3  Organisation and management

3.4 Impact of values on management

3.5 Organisation and growth of Mitsui and Mitsubishi
zaibatsu
Part II: The War Period 1937-1945

3.6  Three critical weaknesses of the war economy

3.7 Business leaders

3.8 Business organisations and central controls

page 9

11

11
25
36
43
57
66

70

70
91
111
120
132
142

145
145

166
182
212

223
236

237
245
248



8 THE DEVELOPMENT OF JAPANESE BUSINESS

3.9 Middle and lower management structure page 252
3.10 Management of labour 255
3.11 Expansion and crisis of the zaibatsu 257
3.12 Notes 260
4 THE ORGANISERS OF JAPAN’S ECONOMIC

MIRACLE 264
4,1 Socio-economic conditions 264
4.2 Postwar executives and their achievements 313
4.3  Organisation and management 325
4.4 On being a Japanese: continuity and change in

values 364
4.5 Notes 376
Glossary of Japanese Terms 379

Index 384



	Inhaltsverzeichnis
	[Seite 1]
	[Seite 2]
	[Seite 3]


